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BIO-BASED PLASTIC BIO-BASED PLASTIC
PACKAGING 

RECYCLIBILITY RECOVERY/COLLECTION

INCLUDE 25% RECYCLED 
PLASTIC CONTENT

( U.S. MARKET) ( U.S. MARKET)

RECOVER 50% OF THE 
EQUIVALENT BOTTLES AND CANS 

SOLD ANNUALLY BY 2015

REACH A 75% RECOVERY RATE FOR THE 
NUMBER OF BOTTLES AND CANS 

EQUIVALENT TO WHAT IS INTRODUCED IN 
DEVELOPED MARKETS BY 2020

COLLECT AND RECYCLE 
A BOTTLE OR A CAN FOR 
EACH ONE SOLD BY 2030

RECYCLE OR REUSE ALL 
THE PLASTIC BOTTLES 

USED IN THE U.S. MARKET

USE AT LEAST 50% 
RECYCLED MATERIAL IN 

PACKAGING BY 2030

SOURCE 20% OF TOTAL PET USE 
FROM RPET AND/OR PET FROM 

RENEWABLE MATERIAL BY 2020

PLANTBOTTLE USING 30% 
PLANT-BASED MATERIALS  FOR ALL 

PET BOTTLES SOLD BY 2020

MAKE PACKAGING 100% 
RECYCLABLE GLOBALLY BY 

2025

10% RECYCLED CONTENT IN 
PLASTIC BEVERAGE CONTAINERS 

BY THE END OF 2005

25% RPET BY 2015 SOURCE 25% OF PET FROM 
RECYCLED OR RENEWABLE 

MATERIAL BY 2015

RECYCLED CONTENT BIO-BASED PLASTIC BIO-BASED PLASTIC
PACKAGING 

RECYCLIBILITY RECOVERY/COLLECTION

RECYCLED CONTENT

DATE OF 
COMMITMENT 

Reports 10% 
recycled content 
in PET plastic 
packaging. 

No further 
update on 
progress 
provided

Source 20% of total PET use from rPET and/or 
PET from renewable material by 2020. 

Reduced a failed 25% commitment from 2009 to 20%.

Failed to source 25% of 
PET plastic from recycled or 

renewable material.

Achieved 20% recycled material in 
packaging globally. 

Rephrased to include all beverage 
packaging (including beverage cartons,

juice boxes and pouches, etc.).

Reports that 6% of packaging
comes from recycled

or renewable material.

Statement released in the 2014 
sustainability report -“It is unlikely that 

we will achieve our goal by 2015”. 

Failed to reach the 10% 
rPET target from 2006. 

Did not report on 
current rPET content.

Brought back an old
commitment that they 
previously failed to achieve 
in 1990.
Pushed the deadline to 2015.

Changed not just the 
phrasing but what 
the commitment means 
by adding “renewable material”.

No update on current 
rPET content.

Failed to meet the deadline. 
Extended to 2006. 

Coke CSR report claimed only 3.6% rPET in the US. 
Failed to meet the deadline and did not 
achieve even half of the target.

Achieved 88% 
recyclable packaging 
globally, however, only 
where recycling 
infrastructure exists.

Percentage of bottles and cans 
refilled or helped to recover 

equivalent to what was 
introduced into the marketplace 

reached 60%.
Expanded the metric to all 

packaging types. 

In 2018, 58% of the
packaging was collected –
a decrease from previous
years (2014-2017) when

it stood at 61%.

Rephrased the goal by 
broadening the scope to include 
refillable bottles. 2016 report 
claims a 59.3% recovery rate 
(down from 61% in 2014). 

No clarity on how the
data is calculated.

Failed to achieve the 2010 
goal to recover and recycle 50%, 
only reaching 48% of bottles and 

cans put on the market.

Only collected about 36% 
or the equivalent bottles 
and cans sold.

No report on the numbers 
of the current recovery 
figures. No clarity on how 
the data is calculated.

Refilled or helped recover
and recycle bottles and cans

equivalent to approximately 59%
of those introduced into the

marketplace. Even lower rates
than the year before.

Developed a new 
accounting method for all 
consumer packaging types.

Changed the method 
to track the packaging
collection rate. 
Expanded the metric 
to encompass all 
packaging types.

No final date for achieving this
goal nor is it a global commitment

across all markets.

Commercialised the 
PlantBottle with a lack 

of clarity on what % 
of sales or % of 

bottles it represents.

Introduced the first 
fully recyclable PET 
bottle made 100% 

from plants.

However, no 
information on % of 

bottles this represents.

Introduced PlantBottle 
with 22.5% 

plant-based material.

In 2009 the plant 
bottle had 30% 

plant-based material.

Added "renewable 
material" to its 
commitment on 
recycled material.

Failed promise

Target reduced to 10% and 
delayed to end of 2005. 

Failed to source 25% of
PET plastic from recycled or

renewable material.

1990 2001 2008 2009 2018 2008 2015 2018 20072016 2009 2018

CREATIVE ACCOUNTING PROMISE BROKEN PROMISE ACHIEVED EMPTY PROMISE PROMISE MADEPROMISE DELAYED

trail of broken promises
Going round in circles: ‘s


